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Covid-19 Pandemi Déneminde Lojistik ve Ulastirma Alaninda Yiikselen

Inovasyon Trendleri: 2020 inovasyon Odiilleri Incelemesi
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satop@gelisim.edu.tr pazarlardaki potansiyel miisterilerin var olan veya yaratilacak
ihtiyaglaria cevap verebilmek icin yeni inovasyon projelerine kaynak
ayrrmak zorunda kalmaktadirlar. OECD, inovasyonu yeni veya 6nemli
olctide gelistirilmis bir iirtiniin ({irtin veya hizmet) veya siirecin, yeni
bir pazarlama yonteminin veya isyerinde yapilan uygulamalarin, isyeri
organizasyonunun veya dis iligkilerin yeni bir organizasyonel
yonteminin uygulanmasi olarak tanimlamaktadir. Covid-19 pandemisi
Diinya Saghk Orgiitii tarafindan ilan edildikten sonra diinya iizerinde
faaliyet gosteren bir¢ok firma; insanlarin var olan veya yeni ortaya
c¢ikan ihtiyaglarim1  karsilamak suretiyle pazardaki konumlarmi
korumak veya yeni pazarlara dahil olmak icin tedarik zinciri
siireglerinde birgok inovasyonu yaratmak zorunda kalmistir. Bunun
sebebi ise; Covid-19 pandemisinin fiziksel, sosyal ve psikolojik
etkilerine bagli olarak tiiketicilerin, satin alma ve tiiketim
aliskanliklarini daha 6nce hi¢ olmadig1 kadar kitlesel ve ani bir sekilde
farkli e-ticaret uygulamalarina temassiz ve perakende teslimat
sekillerine  kaydirmalaridir.  Firmalar bu  donemde, ilk
Kim&Mauborgne’nin  (2004) gilindeme  getirdigi gibi kizil
okyanuslardan mavi okyanuslara agilmaya calisirken Michael Porter’in
belirlemis oldugu maliyet liderligi, farklilasma ve odaklanma rekabet
stratejilerini uygulamaya koymalar1 gerekmektedir. Kizil okyanuslar,
yogun rekabetin oldugu mevcut olan pazarlarin tiimiini temsil
ederken bu pazarlarda firmalar oldiiriicti fiyat politikalar1 ve
promosyon kampanyalarini tercih etmektedirler. Mavi okyanuslar ise,
acilmamis pazar alani, talep yaratma ve yiiksek karli biiyiime firsati
olarak tanimlanirken firmalarin burada yer alabilmesi igin, kimsenin
diistinemedigi tarzda fikir {iretmeleri 6nem arz etmektedir. Yapilan bu
calismada; pandemi doneminde lojistik ve ulastirma alaninda yapilan
inovasyonlarin 6neminden bahsedilmis, 2020 yilinda diinyada ve
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Incelemesi

Tiirkiye’de farkli odiillere layik goriilen lojistik ve ulagtirma alaninda
yapilan inovasyonlar incelenerek 2030 yilina kadar uzanan inovasyon
trendlerine yer verilmistir.

Inovasyon, Mavi Okyanus, Lojistik, Ulagtirma, Covid-19, 2030 Inovasyon
Trendleri

Emerging Innovations in Logistics and Transportation During COVID-19

Outbreak and Trends: Innovation Awards 2020 Review

Abstract

Digitalization has become an important issue for businesses in recent
years, where competition is intense and technological developments
are changing rapidly. The effect of digitalization has caused most
probably, that consumers may buy products for reasonable prices or
get services in domestic or from foreign countries for reasonable prices
quickly and comfortably. Therefore, national and international
companies give responses for existing or potential customers’ needs in
that they try to allocate new resources to create new innovation
projects. OECD highlights that innovations that have been significantly
improved, on product, service, or process level should be marketed by
using application methods created in offices or by organizations at
workplaces. After the Covid-19 pandemic was declared by the World
Health Organization (WHO) very many companies operating globally
or new persons or companies are forced to create new innovation in
supply chain processes to match or meet the existing needs from every
single market. Several facts, for instance, physical, social, and
psychological effects for consumers purchasing and consumption
habits from the earlier step before pandemic has been changed and
improved after using e-commerce applications (such as contactless
payments and delivery). In this period, as suggested by Kim &
Mauborgne (2004) to move from red oceans to blue oceans means
companies need to create and implement cost leadership,
differentiation and focus on competitive strategies connected to the
definition by Michael Porter. While the red oceans represent all markets
where there is intense competition, companies in these markets prefer
killer price policies and promotional campaigns. In blue oceans, still not
open markets, demand creation and high profitable growth
opportunities as defining companies which do not consider that
generating ideas is not important or needed at all. There is ample
opportunity for growth that is both profitable and rapid. In this study,
the importance of innovation in logistics and transportation are
mentioned during and after the Covid-19 outbreak, samples of
innovations awards 2020, transportations and logistics based on
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innovations 2020 or trends further to 2030, globally and in Turkey are
the main focus.

Keywords Innovation, Blue Ocean, Logistics, Transportation, Covid-19, Innovations
2030 Top Trends.
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