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Ozet

Giintimiiz siirdiirtiilebilir rekabet ortaminda 6nemi her gegen giin
artan tasimacilik sektorii sayesinde f{ilkelerin ekonomik ve
pazarlama faaliyetleri de ivme kazanmaya devam etmektedir.
Tagimaciik sektorii icinde yer alan karayolu, havayolu,
demiryolu, denizyolu vb. modlar sayesinde canlilarin, esyalarin,
mallarm, yiiklerin ve hizmetlerin tagmmasi miimkiin
olabilmektedir. Bu anlamda bu c¢alisma ile diinya ve Tiirkiye
ihracat ve ithalat verilerini inceleyerek son donemlerde havayolu,
denizyolu, demiryolu ve karayolu ile yapilan tasimaciliklarin
durumu ortaya konulmaya ¢alisilmistir. Calisma sonucunda 2018
den sonra tiim modlarda Cin disinda tiim {ilkelerde hem ithalat
hem de ihracatin azaldig1 sonucuna ulagilmistir. Bu sonucun tiim
diinyada yasanan Covid19 salgini ile yasanan olumsuz etkilerden
kaynaklandig: diisiiniilmektedir.
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Evaluation of World and Turkey Transportation Data in Terms of Marketing Activities

Abstract

The transportation industry, whose significance is growing daily
in today's context of sustained competition, is responsible for the
continued growth of the nations' economies and marketing efforts.
Transporting live creatures, commodities, cargo, and services is
made feasible through modes including road, air, train, sea, etc. in
the transportation industry. In this regard, it has been attempted
to uncover the state of transportation by air, sea, rail, and road in
recent years by looking at the export and import statistics of the
globe and Turkey using this study. According to the study's
findings, imports and exports in all nations except China dropped
after 2018 in all ways. This outcome is assumed to be a result of




the Covid19 epidemic's unfavorable impacts on people all across
the world.
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