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Ozet

Pandemi siireci ile birlikte diinya genelinde alman kisitlama
tedbirleri ve ardindan yasanan tedarik zincirindeki kesintiler bir
yandan iiretim seviyelerini olumsuz etkilerken, diger yandan
basta otomotiv piyasasi olmak iizere pek ¢ok farkli sektérde arz
daralmasim1  ortaya c¢ikarmustir. Otomobillerin {iretiminde
kullanilan basta ¢ip ve magnezyum olmak tizere bir¢ok bilesenin
tiretiminde ve sonrasindaki teslimata yonelik lojistik siireclerinde
zamanlama problemleri goriilmiis, bunun sonucunda arag tiretim
adetlerinde 2020 y1l1 ortas itibari ile nemli bir diisiis yasanmuistir.
Pandemi sonrasinda yasanan normallesmeye ragmen otomobil
satiglarmdaki diisiis devam etmis, AB verilerine gore 2022 yilinda
toplam satilan otomobil sayis1 2021 yilina gore %15,4 oraninda
gerilemistir. Ustelik bu rakam 1996 yilindan bu yana elde edilen
en diisiik seviye olmustur. Otomobil iireticileri s6z konusu
sorunlarin ¢oziimii i¢in renk, donanim ve motor opsiyonlar1 gibi
farkli talep ve Kkisisellestirilmis oOzellikleri asgariye indirerek
iretim gergeklestirmistir. Alinan bu karar bir otomobilin onlarca
varyasyonunu iiretme zorunlulugunu ortadan kaldirmus,
ireticilerin daha az arag tiretme ve 6 aya uzayan teslimat siireleri
gibi durumlarla basa ¢ikabilmelerine yardimci olmustur. Tiiketici
taleplerine  gore sekillenen ve “Nis Pazar” olarak
degerlendirilebilecek otomotiv piyasast aldig1 bu kararla bircok
opsiyonu sunmay! durdurdugundan (araglar siyah veya beyaz
renk olarak iretilmistir) tiiketicinin talep ettigi renkte bir araci
iiretmek icin gerekli olan siire 6 aydan 30 giine kadar gerilemistir.
Otomobil {reticilerinin bu degisen {iretim yaklasimi
segmentasyon agisindan degerlendirildiginde kitlesel iiretim ve
kitlesel pazar olarak genis ve farkl tiiketici gruplarina yonelik bir
arz1 ortaya koymaktadir. Gelinen noktada, 20. yiizyilin basinda
Ford"un Model T ile baglattig1 bu iiretim ve pazar boliimlendirme
sistematigi yiiz yildan uzun bir siire sonra yeniden hayat
bulmustur. Yapilan literatiir taramasi ve incelenen pratik




Anahtar Kelimeler:

uygulamalar farkl: talep ve kisisellestirilmis 6zelliklerin daha az
dikkate alindig1 durumlarda tek diizelik ve satislarin diismesi gibi
bazi sorunlarin ortaya cikabildigini gostermektedir. Bu calisma ile
CAWI yontemi tizerinden yapilacak anketle sifir km arag tanitim
portali ziyaretgilerine “sifir ara¢ bulabilme”, “araca daha kisa

/i

siirede sahip olabilme”, “teslimat siiresi” “satin alma karar1”,
“kisisellestirilmis Ozellikler” gibi cesitli degiskenler baglaminda
sorular yoneltilecek ve standartlasmis iiretime yonelik tiiketici

algis1 Olgiilecektir.

kitlesel pazar, tedarik zinciri, otomobil, arz kithig1, model t, standartlasmis
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The Impact of the Mass Production Comeback Decisions in the Automotive Market on
Consumer Purchasing Decision After Supply Chain Hurdles

Abstract

Along with the COVID-19 pandemic the restrictions taken around
the world and the subsequent interruptions in the supply chain
adversely affected global production. Therefore, it revealed a
contraction in supply chain for many different sectors, especially
in the automotive market. Timing problems were encountered in
the production of many components, especially chips and
magnesium that mainly used in the production of automobiles.
These problems were resulted with a significant decrease in
vehicle production numbers as of mid-2020. Despite the
normalization experienced after the pandemic, the decline in
automobile sales continued, and according to EU data, the total
number of cars sold in 2022 decreased by 15.4% compared to 2021.
Moreover, this figure was the lowest level achieved since 1996. In
order to solve these problems, automobile manufacturers decided
to consolidate and minimize customized features such as color,
equipment and engine options. This decision has eliminated the
necessity of producing dozens of variations of a car, helping
manufacturers cope with situations such as producing fewer
vehicles and extending delivery times to 6 months. Since the
automotive industry is shaped according to consumer product
variety expectations and can be considered as a "Niche Market",
OEMs stopped offering many options with this decision (eg.
instead of many different color options, vehicles were produced
in only black or white) and the time required to deliver a vehicle
decreased from 6 months to 30 days. This new decision of
automobile manufacturers in terms of segmentation means a
strong comeback from niche market segmentation to mass market,
just as the Ford started with the Model T at the beginning of the
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Keywords:

20th century. The literature review and the practical applications
examined show that some problems such as uniformity and
decrease in sales may occur when different demands and
personalized features are taken in to account less. In this study,
questions will be asked to the visitors of a car promotion portal, in
the context of various variables such as "finding a new vehicle",
"having a vehicle in a shorter time", "delivery time", "purchase
decision”, "personalized features" through a survey to be
conducted over the CAWI method. Consumer perception towards

standardized production will be measured.

mass market, supply chain, automobile, supply shortage, model T,
standardized production
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