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Ozet

Kiiresellesme ve dijitallesme ile birlikte perakende sektdriinde rekabet
hizla artmaktadir. Zincir marketler; miisteri ihtiyaclarini, hizli ve
dogru bir sekilde karsilayarak sektorde siirdiiriilebilir bir basar1 elde
etmek i¢in lojistik performanslarini siirekli gelistirmek durumundadir.
Lojistik performansi, tirtinlerin tedariginden miisteriye ulastirilmasina
kadar olan siirecte etkinlik ve verimlilik saglama yetenegi olarak
tanimlanmistir. Bu ¢alisma, zincir marketlerde tiiketicilerin lojistik
performansi algisini dlgerek tiiketicilerin demografik 6zelliklerine gore
farkliik gosterip gostermedigini incelemek amaciyla yapilmistir.
Aragtirmada zincir marketlerden aligveris yapan tiiketicilerden
kolayda Ornekleme yontemiyle segilen orneklem tizerinde nicel
aragtirma ytritiilmistiir. Anket yontemi kullanilarak toplanan veriler
SPSS programi kullanilarak analiz edilmistir. Olgege uygulanan
kesfedici ve dogrulayici faktor analizi sonucu Olgek gecerlenmis ve
dogrulanmistir.  Yapilan ANOVA  analizi sonucu lojistik
performansinin meslege gore anlamli farklilik gosterdigi ve farkliligin
ev hanimlar1 ve Ogretmenler arasinda oldugu anlasilmistir.
Ogretmenler daha yiiksek lojistik performansi algilamistir. Ayrica
lojistik performansimmin ailedeki kisi sayisina gore anlamli farklilik
gosterdigi ve farkliligin iki kisilik ile bes kisilik aileler arasinda oldugu
gorilmiistiir. Ailedeki kisi sayasinin daha fazla olmasi lojistik
performansin daha yiiksek algilanmasma neden olmustur. Bunun
yaninda lojistik performansinin gelire gore anlamli farklilik gosterdigi
gortilmiistiir. Gelir seviyesi arttikca daha diisiik lojistik performansi
algilanmigtir. Lojistik performansi secilen markete gore de anlamh
farklilik gostermistir. Lojistik performans seviyeleri yiiksekten diisiige
dogru Migros, Sembol, BIM, A101 seklindedir. Bu bildiri lojistik
performansi kavraminin daha iyi anlasilmasina katk: saglayacag: ve
zincir marketlerde stirdiiriilebilir rekabet avantaji elde etme
noktasinda da isletmelere rehberlik edecegi diistintilmektedir.
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Abstract

Abstract With globalization and digitalization, competition in the retail
sector is rapidly increasing. Chain stores must continuously improve
their logistics performance to achieve sustainable success in the
industry by meeting customer needs quickly and accurately. Logistics
performance is defined as the ability to provide effectiveness and
efficiency in the process of both the supplication of the products and
their delivery to the customer. The primary objective of this study is to
measure consumers' perceptions of logistics performance in chain
stores, and to examine whether these perceptions differ with respect to
their demographic characteristics. A quantitative study was conducted
on a sample selected through convenience sampling from consumers
shopping at chain stores. Data was collected using a survey method
and analyzed with the SPSS program. Exploratory and confirmatory
factor analyses applied to the scale validated and confirmed its
reliability. The ANOVA analysis revealed that logistics performance
showed significant differences based on the occupation of the
costumers, with an obvious distinction between housewives and
teachers, the latter perceiving higher logistics performance.
Furthermore, the study found that logistics performance significantly
varied depending on the number of family members, with a notable
difference between families of two and five members. Larger families
were associated with higher perceptions of logistics performance.
Additionally, logistics performance significantly differed with respect
to income level, with higher income levels correlating with lower
perceptions of logistics performance. Logistics performance also varied
significantly depending on the selected store. The hierarchy of logistics
performance levels, from highest to lowest, was Migros, Sembol, BIM,
and A101. We expect this paper to contribute to a better understanding
of the logistics performance concept, and provide guidance to
businesses in achieving sustainable competitive advantage in chain
stores.
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