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Ozet

Internet tabanli teknolojilerin gelisimi ve internet tabanh
teknolojilere  erisimin  kolaylasmasi,  bireylerin  giindelik
yasamindaki rutinleri derinden etkilerken birer tiiketici olarak
bireylerin davramslarini ve aliskanliklarin1 da degistirmektedir.
Internet tabanh teknolojilerin yogun kullamiminin somut karsilig
olarak djjitallesme, birgok sektdrde is yapma bigimlerini
dontistiirmektedir. S6z gelimi, otomotiv endiistrisinde on yili
askin bir siiredir araclarin elektrifikasyon diizeyinin artmasimin
yaninda araglarin otonom siirlis kabiliyetleri de artmaktadir.
Diisiik diizeyde otonom siiriis kabiliyetine sahip araglar yalnizca
siirliciiye serit takibi gibi faydalar saglasa da otonom siiriis
kabiliyeti yiiksek diizeyde olan araclar siirtisiin tamamini kendisi
tamamlayabilmektedir. Isletmeler de dagitim siireglerinde,
otonom otomobiller gibi karayolu araglarini ve otonom drone gibi
hava araglarmi kullanmaya baslamaktadir. Bu c¢alisma
kapsaminda, Teknolojiye Yatkinlik Teorisi yaklagimi esas alinarak,
tiiketicilerin bu otonom araclar araciligiyla yapilan iiriin teslimati
hizmeti alma niyetlerinde iyimserlik, yenilikgilik, giivensizlik ve
rahatsizhik  gibi  faktorlerin  etkisini  ortaya  koymak
amacglanmaktadir. Anket yoluyla toplanan veriler, kismi en kiigiik
kareler (PLS) yontemi ile ve SmartPLS programi ile gore analiz
edilmistir.
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Determining The Level of Consumers Adaptation to Delivery Services Using Autonomous

Vehicles

Abstract

The development of internet-based technologies and the ease of
access to internet-based technologies deeply affect the routines of
individuals, while also changing the behaviors and habits of
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individuals as consumers. As a concrete response to the intensive
use of internet-based technologies, digitalization transforms the
way of doing business in many sectors. For example, in the
automotive industry for more than a decade, the level of
electrification of vehicles has increased, as well as the autonomous
driving capabilities of vehicles. Although vehicles with low level
of autonomous driving capability only provide benefits such as
lane keeping to the driver, vehicles with high level of autonomous
driving capability can complete the entire drive on their own.
Firms are also starting to use on-road vehicles such as autonomous
cars and aerial vehicles such as autonomous drones in their
distribution processes. Based on the Theory of Technology
Readiness approach, it is aimed to reveal the effects of factors such
as optimism, innovation, insecurity and discomfort on consumers'
intention to get product delivery services through these
autonomous vehicles, within the scope of this study. The data
collected through the survey were analyzed with the partial least
squares (PLS) method and the SmartPLS.
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