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Anahtar Kelimeler:

Ozet

Gelisen teknolojiyle birlikte e-ticaret, yiiz yiize ticaretin Oniine
gecmistir. Insanlarin mobil cihazlar vasitasiyla internete erisimi
artik bir cep mesafesi kadardir. Bu durum kiiresellesmenin de
etkisiyle e-ticaretin potansiyelini daha da artirmistir. Saticiy:
gormeden tek dokunusla Odeme alinabilmesiyle lokal bir
isletmenin bile diinyanin bir ucundaki miisteriye satis
yapabilmesini saglamaktadir. Ayrica insanlari kisith zaman, uzak
mesafe, iiriin ¢oklugu, kapiya teslim, farkli 6deme yontemleri gibi
etkenler de bu duruma katki saglamistir. E-ticarette kullanilan
0deme yontemlerinden en Onemlisi de sanal poslardir. Bu
calismada sanal pos saglayan {i¢ isletmenin, banka sayisi,
komisyon orani, para birimi, isletme giivenilirligi, gtivenli kart
saklama, misteri iligkileri ve raporlama kriterleri ile
degerlendirilmesi yapilmistir. Aragtirma kapsaminda karar
matrisi alternatifler ve kriterler hakkinda bilgi sahibi olan
uzmanlarin goriislerine miiracaat edilerek 6grenilmistir. Analizde
kriterlerin 6nem derecelerinin belirlenmesinde LOPCOW
yontemi, belirlenen agirliklarin degerlendirilmesi icin ise MABAC
yontemi kullanilmustir.
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Evaluation of Virtual POS Used in E-Commerce with Multi-Criteria Decision Making Method

Abstract

With developing technology, e-commerce has surpassed face-to-
face commerce. Access to the internet through people's mobile
devices is now just a pocket away. This situation has further
increased the e-commerce potential of globalization. By being able
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to receive payments with one touch without seeing the seller, it
enables even a local company to carry to a costumer that is in
around the world. In addition, parameters such as people's limited
time, long distances, abundance of products, door delivery, and
different payment methods also contribute to this situation. The
most important payment method used in e-commerce is virtual
POS. This study, virtual POS provider 3 companies’ was evaluated
with currencies, number of banks, commission rate, business
reliability, secure card storage, customer relations and reporting. It
has been referenced to participants who have information about
the decision matrix alternatives and options. In the analysis, the
LOPCOW method was used to determine the importance of the
criteria and the MABAC method was used to evaluate the
referenced weights.
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