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Ozet

Ogrenme ve ¢Oziim saglama islevlerini yerine getirmeyi
amaglayan yapay zeka, giiniimiiz teknoloji ¢caginda hemen hemen
her sektorde yaygin olarak kullanilan bir arag¢ haline gelmistir.
Yapay zekanin sagladig1 avantajlardan yararlanan E-Ticaret web
siteleri ve mobil uygulamalar, sektordeki rekabet dengelerini
onemli Olgiide degistirmistir. E-Ticaret web sitelerinde yapay
zekanin en sik kullanim gsekillerinden bazilar1 kisiye 0Ozel
olusturulmus reklam, icerik ve aligveris Onerileridir. Amazon,
eBay, temu ve Spotify gibi biiyiik kitlelerin kullandig1 mobil
uygulamalar yapay zeka destekli araglar kullanarak miisterilerinin
kisisel kullanim alanlarma uygun {iriin ve hizmetleri sik sik
karsisina ¢ikarmaktadir. Bu sekilde, miisteriler kendi ihtiyag ve
begenilerine uygun tirtin ve hizmetlere hizli bir sekilde ulasarak
uygulamanin sundugu deneyimlerden en yiiksek faydayi elde
etmektedirler. Bu yoOniiyle yapay zeka araglar1 miisteri
deneyimlerini ve mobil uygulama kullanimini arttirmada onemli
bir role sahiptir. Bu ¢alismanin amaci, e-ticarette Gneri motorlari,
dijital asistanlar ve Chat bot gibi yapay zeka teknolojilerinin
etkilerini  incelemektir. Bu alanda yapilan c¢alismalar
incelendiginde, e-ticaretin miisteri iligkileri, pazarlama ve sats,
veri ve finansal analiz, {iretim siiregleri ve tedarik zinciri yonetimi
gibi bircok alanda yapay zeka uygulamalarindan faydalanarak
gelismeye devam ettigi goriilmektedir.

e- ticaret, yapay zekd, dijitallesme.

Effects of Using Artificial Intelligence in E-Commerce

Abstract

Artificial intelligence, which aims to fulfill the functions of
learning and providing solutions, has become a widely used tool
in nearly every sector in the current technological era. E-commerce
websites and mobile applications that benefit from the advantages
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provided by artificial intelligence have significantly changed the
competitive balance in the sector. Some of the most common uses
of artificial intelligence on e-commerce websites are personalized
advertisements, content, and shopping suggestions. Large
audiences frequently use mobile applications like Amazon, eBay,
Temu, and Spotify, which use artificial intelligence-supported
tools to offer products and services suitable for their customers'
personal use. In this way, customers can quickly access products
and services that suit their needs and tastes and get the most
benefit from the experiences offered by the application. In this
respect, artificial intelligence tools have an important role in
increasing customer experiences and mobile application usage.
The aim of this study is to examine the effects of artificial
intelligence technologies such as recommendation engines, digital
assistants, and chatbots in e-commerce. Examining the studies in
this field reveals that artificial intelligence applications continue to
advance e-commerce in a variety of areas, including customer
relations, marketing and sales, data and financial analysis,
production processes, and supply chain management.

e-commerce, artificial intelligence, digitalization.
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