by,
sy,

s, VIII. Ulastirma ve Lojistik Ulusal Kongresi

13-14 Aralik 2024 | Zonguldak Biilent Ecevit Universitesi ‘ ‘

o
¥ ¥nsifor @

Blidintier Kitaby
https://www.ulk.ist/

Z Kusaginda Yesil Satin Alma Niyetini Etkileyen Faktorler

Derya Aslan
Yiiksek Lisans Ogrencisi,
Hasan Kalyoncu Universitesi

deryaslan0990@gmail.com

Mustafa Kayra Berkan
Yiiksek Lisans Ogrencisi,
Hasan Kalyoncu Universitesi

kayraberkan@gmail.com

Ahmet Cetindas
Dr. Ogr. Uyesi,
Hasan Kalyoncu Universitesi

ahmet.cetindas@hku.edu.tr

Anahtar Kelimeler:

Ozet

Gelecekle ilgili cevresel kaygilarin artmis olmasi tiiketicileri daha
cevreci tiiketmeye itmistir. Ozellikle bircok 6zellik bakimmndan
onceki kusaklardan cok farkliik gosteren Z kusagi, tiiketim
oldukca gevreci
gostermektedir. Bu nedenle bu c¢alismanin amaci Z kusag:

davranislarinda davranma  egilimi
tiiketicilerinin ~ yesil satin alma niyetini arastirmaktadir.
Dolayisiyla  arastirmanin  evrenini Z kusag tiiketiciler
olusturmaktadir. Kolayda Ornekleme yoOntemiyle arastirmaya
dahil edilen tiiketicilere anket uygulanmistir. Toplanan veriler
SPSS programi kullanilarak analiz edilmistir. Olgege uygulanan
kesfedici ve dogrulayici faktor analizi sonucu 6lgek gegerlenmis ve
dogrulanmigtir. Ayrica giivenirlik analizi sonucu 6lgegin yiiksek
giivenirlikte oldugu goriilmiistiir. Yapilan T testi sonucunda yesil
satin alma niyetinin demografik Ozelliklerden cinsiyete gore
anlamli farklilik gostermis ve kadinlarin erkeklere gore daha fazla
yesil satin alma niyeti gosterdigi tespit edilmistir. Ayrica yesil satin
alma niyeti medeni duruma gore farklilik gostermis ve evlilerin
bekarlara gore daha fazla yesil satin alma egilimi gosterdikleri
gortilmiistiir. Ek olarak yesil ve ¢cevre dostu {iriin kavramini daha
once duyanlarin, ¢evrenin korunmasma katkida bulunduguna
inananlarin, gevreci iiriinlere daha fazla para 6demeye razi olanlar
ve Urini treten firmanin ¢evreci olmasina énem verenlerin daha
fazla yesil satin alma egilimi gosterdigi ortaya konulmustur. Bu
arastirma, iiretici ve tiiketici bilincinin yesil davranig zemininde
gelismesine katki saglayacagi gibi yesil satin alma kavraminin
daha iyi anlasilmasi yesil satin alma niyetinin farkindaligim
literatiire ~ katki  saglayacag:

arttirarak ~ topluma  ve

distiniilmektedir.

Yesil Satin Alma Niyeti, Cevresel Kaygi, Yesil Giiven, Cevresel
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Factors Influencing Green Purchase Intentions in Generation Z
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Abstract

Increased environmental concerns about the future have pushed
consumers to consume more environmentally friendly. Especially
Generation Z, which differs from previous generations in terms of
many characteristics, tends to be very environmentally friendly in
their consumption behaviors. Therefore, the purpose of this study
is to investigate the green purchasing intention of Generation Z
consumers. Therefore, the population of the study consists of
Generation Z consumers. A questionnaire was applied to the
consumers included in the study by convenience sampling
method. The collected data were analyzed using SPSS program. As
a result of exploratory and confirmatory factor analysis applied to
the scale, the scale was validated and verified. In addition, as a
result of the reliability analysis, the scale was found to be highly
reliable. As a result of the T-test, it was found that green purchase
intention differed significantly according to gender among
demographic characteristics and women showed more green
purchase intention than men. In addition, green purchase
intention differed according to marital status and it was observed
that married people showed more green purchase intention than
single people. In addition, it has been revealed that those who have
heard the concept of green and environmentally friendly products
before, those who believe that they contribute to the protection of
the environment, those who are willing to pay more money for
environmentally friendly products, and those who attach
importance to the fact that the company producing the product is
environmentally friendly have a higher tendency to buy green.
This research is thought to contribute to the development of
producer and consumer awareness on the grounds of green
behavior, as well as a better understanding of the concept of green
purchasing will contribute to the society and the literature by
increasing the awareness of green purchasing intention.
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